A self-described “numbers guy,” Thomas Kemly began his Columbia Bank career as a management trainee, progressing through the bank’s management development and executive ranks, and most recently
serving as senior executive vice president, chief operating officer. Since January, he has served as Columbia’s new president and CEO.
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A Columbia Bank executive since 1981, Thomas Kemly
was the right choice to take over the reins, in January of
this year, of one of New Jersey’s most successful independent community banks. Well-versed in the bank’s
core business values and long-established tradition of
customer and community service, Kemly has already
introduced new products, added more banking technology and personally challenged his staff to continue
serving their communities.
Today, Columbia Bank remains a growing, profitable and competitive institution, operating 44 fullservice branches in 10 New Jersey counties, along
with three regional lending offices and a title service
subsidiary, First Jersey Title Services Inc. Columbia’s
solid financial position is well documented, supported
by annual examinations from federal regulators who
review its financial condition for “soundness and safety”
and confirmed by independent rating agencies, including Fitch and Bauer Financial, who routinely award the
bank most favorable ratings.
Under Kemly’s leadership, Columbia continues to
invest heavily in innovative banking solutions. Technology-assisted services for businesses include online
cash management, the option to electronically deposit
checks from multiple sites, and exclusive security
devices that generate random codes to thwart unauthorized account access. Consumers can use personal
computers, hand-held smartphones and iPads to
perform routine online banking transactions, apply
for loans, open deposit accounts and download free
software to help manage funds.
Kemly also envisions the rollout of more products
and services that contain “added value.” He points to

the bank’s Free Small Business Checking, which offers
enhanced features, including up to 500 free monthly
transactions, no monthly service charges, and free
online banking with bill pay, as one such example.
Another value-added product is Columbia’s new
Yield Plus Checking, which Kemly boldly describes
as being “the best personal checking account in New
Jersey.” It features a high interest rate, no ATM fees
nationwide, value-added benefits including a complimentary wealth management consultation, and a
special cash bonus for signing up for additional free
banking services.
Banking on 85 years of experience, Columbia remains
a recognized one-stop source for business banking
products and services, including secure online banking
solutions. The bank is equally proud to be known as a
reliable commercial lender, with extensive expertise in
small business lending.
At Columbia, service is not limited to existing customers, as local communities also benefit from the
bank’s service-intensive culture. As part of its business
model, the bank regularly provides financial and volunteer support to many local charitable organizations. The Columbia Foundation, one of the largest
corporate-based foundations in the state, also provides support grants for charitable organizations and
projects, most recently helping Eva’s Village to expand
its feed-the-hungry lunch program in Paterson.
As Kemly puts it, “New Jersey has been counting
on Columbia for over 85 years…and our customers
can continue to expect quality service, more banking
convenience and leading-edge banking solutions in
the future.” n

Pictured above, standing from left are: John Zen Jackson, Edward B. Deutsch and Andrew F. McBride III. Seated from left are: James A. Robertson and Robert B. Hille.

Staying ahead of the Legal and Regulatory Curve
The last few years have tested the business savvy of law
firms, as well as their ability to adapt to client needs. It’s
a test that McElroy, Deutsch, Mulvaney & Carpenter,
LLP, has passed with flying colors, thanks to smart
moves informed by an entrepreneurial mindset.
The firm, which now has ten offices in seven states,
has proven to be an astute observer of legal and economic trends, ensuring continued growth and financial stability.
“Remaining static or complacent is not an option
for us,” says Edward B. Deutsch, managing partner of
MDM&C. “It is critical that we stay ahead of the curve,
be proactive and anticipate legal trends and precedents.”
Founded in 1983, MDM&C is a full-service law firm
with more than 300 attorneys. They work out of offices
in New Jersey, New York, Pennsylvania, Connecticut,
Massachusetts, Delaware and Colorado. The firm’s
practice areas are as diverse as its geography: litigation, labor and employment, health care, insurance,
fidelity and surety, bankruptcy, construction, corporate
transactions, hotels and resorts, franchise, tax, private client services, real estate, environmental, banking, and white-collar crime and corporate compliance.
In the last few years, the firm has developed a variety
of alternative fee arrangements, including fixed fees
for counseling and litigation matters. “As a result, we
believe our clients get the best value for law firms of our
size in the Northeast,” Deutsch says.
The firm also has been tracking and responding to
changes in demographics, legislation and regulation,
allowing it to develop effective solutions and strategies for
its clients. Health care has been a particularly vital area,
given the uncertainty surrounding federal reform efforts.

This past year, MDM&C joined forces with Kalison,
McBride, Jackson & Robertson, one of the most highly
respected health care practices in New Jersey. The
firm’s health care services are comprehensive, ranging
from counseling individual physician clients on day-today practice issues to representing large health care systems and life science companies in complex corporate,
transactional and multijurisdictional litigation.
“Having the right legal representation can be a
game-changer amid sweeping health care regulatory
reform measures,” states James A. Robertson, head of
the firm’s health care practice group.
In a sign of the firm’s own health, MDM&C continues to sponsor large classes of summer associates, usher
in a healthy volume of new fall associates, and integrate
law firms with complementary talents and goals.
The new additions swell ranks already filled with
respected attorneys who routinely rank among the best
in the state and country. As it has grown, MDM&C has
not lost sight of its commitment to providing a positive work environment. “Many large law firms become
impersonal, difficult places to work,” Deutsch says.
“We are very proud not to have lost the heart and soul
of our firm and for our staff to feel they are key players
in the McElroy family.”
And the firm is equally proud to provide superior,
timely and effective assistance that provides clients the
advice they need to achieve their goals. “Whatever the
legal or business situation,” Deutsch says, “we recognize that clients trust and appreciate lawyers who genuinely care about their problems and provide them with
effective and innovative results.” n
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